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Abstract

This article aims to present a case study of how artists
communicate and express attitudes to reflect societal issues. By
applying the concepts and theories related to the psychology of
persuasion and opinion change, it is used to describe and present a case
study on the influence of music in reflecting social issues in "PUER CHEE
WIT GU" by "Taitosamit" with methods and guidelines for using music as

a tool to persuade and change opinions so that interested people can

apply it appropriately
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denasioansuailagn1nseAuAumnTIdn lvEeseantuvanisaiuieedi
u¥in vidonsszAndanansniiieafstuluunsfineflounnanfoiuil

7. AMUAIARINIAUAS (Musical Expectancy) viungis
nsrUIuNSTnsEAuesualveaiadosaingudnuasianiz uieed ey
unwas Ssarmanevistuegifulsraunisainounthuesildununiideadiu

uanani N3UsHUN9gUNIEnIN (Aesthetic Judgment) Fady
n1sUssidiunmamIauasluwivesaunisnmdaddulunisnseduaisual
vosgilslugnisdndulainveuvieldveulaiguiu

nsldausdidueiosiolunisdoaafieltutinialeausafindu
Tusedudnlddin Fehedestunisliuduagdaduannguitmang 3
nsaeaunInilevfiusuaruf¥as wazn1593larIUNINSEAUN IO ITU]
Tunupsfidmiuaenadesans egalsfiniu nsdnsude (Personal locus)
vosf{Fuastianuuandsiu uaggFuarsauiediu Woegluaniunisald
f1afuAenain1sdnfud ounnaneiu wenines (Potter, 2004) FIUun
Andnwazyanalun1sdnsuder uLUUTIa89 Neighborhood in the Locus
Hu 4 Uszuom el

1. fFuansiiianuaszudniden fumsussani fhgnnisdeans
muaulade sz Widmnsuazussdvlunisdiduiiiansonisuswiiy
AATIUALDY

2. fFuasilifitwaneiuiueulunadedude {fuasussani
sndnsuasiiievdesnaniuluides o Ineldddasuans dedcldanunsa
aseuimIeimunauAn winaeidudunilsvenszuiunisauAnuas
N159A97

3. fFuasiifiusedunazdmsneuduinaanag fSuasUssani s
VarnufiReTuasilasu Seenaililssudeyatiianainaine iiesan
v lunissosestuansilésu Tnslawmizlunsdiiegluaniunisali
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Apsn1Imnseeniunisinn1stgym

4. giuasniviniude T Suansussianidiiglaguiunisaiu@n
0

f
ATUYIULAZNTANILATIEN WENUEEANATUND anRntaviufl Tl euas

Y
U I

e Fadugnfiszdunismvaunuesaraiogluszaugs Ianunsening
(awareness) luvuzilnsude lngnsruimueslidmneszlslunisivie

nsdeansvesiimalinglunanu “Weddng” Kur1ses viues Hes
USLATU hALIIMITNTNI5ESOULS S9ALININNEINUEEN VNI a1U15D
dear95eesnuazavvisulszmudgymiang q idsaulasuiuaziin
Y Y] = a = & P ax a ~ Y v a
AsAsENNIIUAUEUEALIRUnS FadunilaluiSnsdeasiieluutniiala
TiAnAusanudle e1sualsiy wazildsundasanaivesynnalag
AMsTuLAARUdIRNmlUaEeTlUsEANS AN

GRLY
aun3 Wudiundsludiauszdriuvesuywd Snvislaidandunum

drRguntu wanduninninanuduiiandreliiinanuidnteunats a1n
N3ANYINUI AURTINaNTENUsRaNIvaNywed Tltiusssauailagyinig
fenunazesualnuian usaussaunsaviliiinannen@nineluseiu
a Yo = e & a A4 aa o ) R
InAFUN AunsFsarusalums osllando1w1alun1sIAn1shag it
yaralalIaglunauInysenieay feninsadguanai AuIANdile
wazosualvesyuanalaegelusednian dudunisidaunilunadnu
« A aa ” a v o a v v ] a & A

Weding” vedlnnaling dedu nisiianuiarudilalunisidauniidude
TunsldutnInlasiutuuAnfeInuInine1auns (Music Psychology) Wi
gelvanunsaldaunsiieliiinyselovdgegansdonuiasuazdenalunig
asneassanely
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